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Earnings Trends

Fi scal Net SiOperatinOrdinar) Net I n EPS DPS
Sep. 2015 4, 2 9 4 95 6 5 5. 0.
Sep. 2016 5,7 35 56 39 30. 0.
Sep. 2017 12, 60 1,2 84 64. 0.
Sep. 2018 14, -53 30 25 1. 0.
Sep. 2019 21, -1, 2 -1, 4 -3, 5 - 0.
Sep. 2020 24, 21 -2 2 -6 6 - 0.
Sep. 2021 27, 20 10 Not d¢ - 0.

*The forecasted values were provided by the company. On Sep. 1, 2016, the company conduoctédt@ek split.
EPS was adjusted retroactively.
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Key Points

FreakOut Hol dings, i nc. is a marketing technology co
right consumers at the +«idglkt te@mcmeant ogwi basedsopoutari
company mainly dpirchd eRBl| dtbfeortam ( DSP), 0 a platform fo
effectively for maximizing the profits of advertisert

of fering OEM services. I|Itsimeajloadestihonhgti mg amdtcl@manoa
securimpuayyoog ad space, 0 and fdactive investment for
phil osophy is to fAGive People Work That Rebhdsrast Al
advertising, and to contribute to the development of

In the fitset mhrdhdSept ¢emmeer 2021, sales increased 6. 7¢
growth was mainly inTVY hdkomdidre.o @utds iChexnkaxpgard, sales ¢
as in the first quarter due to seasonal factors, but
exceeded the corpofryetag b wd @etarnyd npdotstitfgpeo nfeudlpla evi si ng t
the effects of the novel coronavirus and excthearnng ep Ira
where the company aims for sales of 45t nrleinmdpgnSgehnenr
2023.

Theer m mqpndSeptember 2021, whi ch eiran tpHeanf, i rgott yddr tof

guarter. Even though the sales momentumsebhswedowdhewse
be said that it has kept the trend of the first quar
United States in the first quarter, while domestic s.
guarterti@emprafits in the secondygaamarffereecastedandt
no upward revision, it owi | inevitably exceed the f
i mprovement in théehdobhgh bbhsi cemparviigyenseedhanos ogyt ainm
gl obal advertising market, its sales are only near|l
potential overseas, we get therompgpheSsionthbkashbttis
particular attention to the trends in Playwire.

1. Company Overview

FreakOut Holdings, inc. is a marketing technology tcmmp

the right consumers at-etibe teghbhomomgntusiwhghAIl t 6 acsuitthie
ADSP business, o includinsgi dehepTlaptgiricatnmfapr mo ft hfaD S R n(add man

agencies to buy Internet advertisemdahd OEMi ciently an
l'ts majondsthengthsriastics include Ahol di nguaast yamdus
Afactive investment for developing a superior algorithm
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, and to contribute to the
Hi story
founded in October 2010 by i

adaloa!i sd aga b whiom pyeaat tei dant o
Japan rboyd uicni n ¢ i RieB (BRalati insgt)r i but i on

met hod
umbenr,

adverti senuetntGoporgddeu cJtaspan, the company was
2011.
Hel ped by the feature of high sensitivity
clients $aoamchfwhilietsts customer satisfaction
upward. I n June 2014, the company was | isted
I n January 2017, theccompany @eha&ondednigt ssoanpiamy drmmd amd ru
business development.
2010 Oc{FreakOut is established.
2011 Ja/Rel eased DSP FreakOut wusing RTB
2012 MayLaunched service for smartphone
2013 JulA joint venture (currently a c¢o
is established.
2013 OcliLaunchiedea advertisement distri
YouTube.
DeqA joint venture AM. T. Bur n, Il nc
2014 JulListed shares on TSE Mot hers.
JulM. T. Burn released AHpbPay)y, sa(ca
pl atfor m.
2016 Ja|Started a system connection thr
Il nc.
MayRel eased RED, a mobile marketin
2017 Ja|The company changed its structu
FreakOut Holdings, inc.
MannGardia, Inc. is established, an
2018 De¢Announced a capital and busines
2019 Ja|The advertising businesses oper
Jal/Reorganized Playwire, LLC into
MayM. T. Bur n, Inc. is dissolved.
OctThe subsidiary I ntimate Merger,
200 NoNI nti mate Merger was transfor me
equmdetyhod .affiliate

AGi ve | Pga pelse i Wo rvka rTi hoauts
devel opment
Founder
aut omat i
owhichmas reamadynbecae
tJhoei nReap rtehsee nd tadorirtyne r DIPr ec i a
Gdé sl @apmemtg i mfef

new prod:

TSE Mo
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1-2 Philosophy

FreakOutodés philosophy is fAiGive People Work That Requir
With the recent popularity of thmakeyworda dJiDXi t'aldc g snipiad
believe that it is a matter of course for | T companies
I f "DX" means replacing what Oneopl gonednhedoewi cbbmabii h
what people could not do.

The company's mission is to make sure that DX does not
As shown in the corporate history secti onr,etadiihme dammaray
I nternet advertisements in Japan, with the aim oftgoasd!l

to computer transactions.

With the use of technol ogi east,e awdivtehr tei ascehr sa nadr ee vneorwy-t ambo nes
1 marketing that was noadpessi biegwith conventional ma
At the same time, the fApeopled engaged i n trhel aatdevdedrc h o
instead they are now able to dedicate -Iniokree ctonmmeu nioc atriea
sympathetic messages.

1-3 Overview of the Internet Advertising Mar ket

To understand FreakOut 0s hlawei messee sk noiwtl eidg e ne®d¢ e seqnavri yr ¢
surrounding the operation of the Alnternet advertinge me
mar kets, as well as the t ecshsremlitd gaile sp oamd st haer emaoiurnt | g Inaeyo

Changing adveéertising market

I n the conventional advertising market, especiallvy swion
and newspapers, monopolwezraet ioofn paanrda neoxucnl tu siinvpiotryt aonfc es tionc
supply side (i.e. the media and advertising agencies).
Maj or advertising atgoetnacli enso nwoopuoll dy hoavveer at hrnee ari mi t ed t el
the pricing |l eadership against advertisers to continua
However, with the end of the era of strong economitd vgrtc
and-clooswparcedn to the conventional media, the demand for
While Japanébés total advertising spending has not egr dawn
2005, whsisc ht hvaans 210e% of Terrestrial TV and 40% of Newspa
2,10418i on99yredh suwr PHdsTed rebaB 6 bl 2 TWi | | i on (yDeant)a fforom hDee

Advertikseitn ggonMaz2ro 1

Meanwhil e, the needs from advertisers for even morre ef
delivering Athe right messaged to Athe right consumers

I n this situaat inoanr,k etthpelraec ea pwpietahr eodpen adverti sement spac
This is indeed a fimarketplaced in which advertisefrsr t
advertisers, this means Bhatthat habepebaomeopvemamondyv
advertisement performance and one of the key technol og
for the first time in Japan.

" Redlime tramsaertritosement Space through RTB

RTB (TRemd Bidding) is a distribution method that perf o
per i mpression (the number of times an advertisement i

4
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Before RTB dedbvwetrad,sifnag pguraemmsacti ono was the norm. Thi
di splay advertisements (advertisements wutilizing idnage
advertising agwnci dsmpase sas impac kgjaugger ant ees and period gua
I n contrast, RTB analyzes the attributes of the wuser
transaction by bidding as fabuaeseér pesemeptr esioa.user

The RTB technologies enable advertisers to engage with

conventional pure advertising (buyifngeadyperthiepemenmt eap
to the keywords searched), and also make it possibl e
di stribution to elicit further interests and curiosity

How RTB wor ks

n At the indthdretrnelberusam visits a websit
SSP, *adnetworks, or other systems that
information and advertisement space i.nf

© Each DSP operator analyzes the databasce
> The DSP operator that wins the bid for

~ As soon as the auction is completed, t

et c. and distributes the advertisement

bidding price.
*Adnet wor k: advertisement 8spatedfaemammlet wolr& meditdasi taeclvyeat é s
managed in order to generate profits.

ARTBO requires two maisn del swerts:m) D S d(etfilSey Bdtderma)red o6 p @lc

What is DSP (Demand Side Pl atform)?
DSP is a platform on which advertisersstamidbatdeelrnt ai mg
so that they can maxi mize their profits.

More specifically, it is a platform where advertisers
advertisememdr diimmird buizd gt ¢ hlendR ogi es and their own a
adnetworks and others.

Advertisers first determine the attributes of thetireitra
criteria is fmotuannde o wsildydi(nwgi tilsi n nrsacwghly 0. 05 second) cz¢
distributed on the medi um.

Before RTB appeared, advertisers were forced to make a
andebh purchase specifi-fci aadddeprticemeHowasy ort,s RSP aempalel e
r etailme about the user to whom they want to distribute
recamsabl e price through the bidding process, optimizing

FreakOutdéds main businesses are the sales of iits wunique
that ©OEMpl i es

To be able to regularly distribute advertisement scedo
algorithms and training the AI (artificial intebdasgene
vast amounts of data. The company has a power ful 6ompe
Characteristics & Strengths
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What is SSP (Supply Side Platform)?

SSP is a system that dsveppadrstesmetnite emd xicmii zvetniesrs dfr oan t |
used by the media to manage and sell adverméesbmddingpa
This t yefef ®odt icwowstadyv eRTtBi diercdi,n od agge  san wthiech cl eared t h
to realize with conventionailbaperde aaldvearttiissinmgg iasr dt én me
than that of Internet advertising as a whol e

I n 927092 80f I nternet advert i-bsasnegd iand vilearptains iwiags. per f or manc

Trend of Programmatic Advertising Market

14,000 13,267 900%
79.8%
12,000 80.0%
10,000 T0.0%
8,000 60.0%
6,000 50.0%
4,000 40.0%
2,000 30.0%
0 20.0%
cy12 13 14 15 16 17 18 19
mmmmm Programmatic advertising =@ Share of programmatic advertising
(Data from Dentsu fiJapandés Advertising Market in 20190)
*Perfobmaemdeadverti sing: an advertisintgeaoendloagiwhs chr acéedsizreg pa
automatic or instantaneous optimization of adverti siypgs Imchdde
devel opedi dle malnalt f or ms ,( DaSPdss) §, d papdp yeaxtcfhoarnngse-b(a$ *RIs )a.d vReea rt fi sri magn adeo e
sal esp a@ads, or affiliate advertising
The companyds RTB commercialized in Japan is curriemg |\
rapidly.

As seen herdasepernfdoremancé ngd Haswdngn RTBeteemaokabl gs
advertising, the sector showing the highest growtrtedtgyg

capitalizing on the robust demands and expanding its b
I'n addition, while the company is actively working on
|l ater, the proportinegresofi nditdiet aldvadvtemnst ngi mar&epei n ea
also rising and the market is expanding continuously.

14 Business contents

1. Business segments

The company's three business segments are "Advertising
I nti mate Merger, which had beéennadepSderptt eonfib etrh e2 0'2D0MP wauss i
of nsolidati on (-nceutrtroedh td fyf ialni aetqeu)i.t y
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Composition of Sales
(Term ended Sep. 2020; million yen)

442 0
(1:7%

04

m DSP business DMP business
® Investment business m Other business

* Ratio to total sales before adjustments

"nDSP business

Business model

The Group purchases ad spaces through SSPs, ad exchang
agencies.

View
User Sale
(Real Time Bidding)

User Converte a

user's View
User into ad

inventory P?JI;Ft,s
User >

(Ad Delivery
Platform)

SISSIUBAPY

User

User

S21JU28Yy
suisisApY

User

Buitiv

(Reference cnoampearniya)l of t he

Maj or products and services
The company aims to maximize the effect of ad distribu

data to each advertiseroés website, ad distribution dat
fiRedod and AFreakOuto have various methods for ad dtiasitlr,
they distribute ads that choose targets based on fabe |

ifAudi ence Expansiono for reaching Athose who do not k
met hods such as fAKeyword Matcho for reaching fAithose wt
andme8hods such as fARetargetingo for promoting fthose

take action by purchasing products, requesting a broch
Red Mar keting platform specializing-edag
technology for optimizing ad distri
effect of ads in the smartphone fil
forccessing the I nternet, and t he g
Rel eased in May 2016.
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Features:
Mounted witeldgtehe rd w@gti tnianhg engi ne for

Securing of mobile and i nfeedsiaodn ss,
the |l argest scales in this field

Securing of stocks of mobile ad sp
of the | argest scales in this field
The company wil/ operate a platfar

customers efficiently through the 71
Mi ddl e and Near East.

Red for Publi|Technology and service package suf
launching uni gpguat Bdyvmriinsdmems of
Premium Media (media with major tr
2017.

The media owners entrust the task
ARed for Publysbtansconsenthatetdr i

should originally be using resource
Advertisers, too, are able to pursu
al ways been the objretcitalvec @rfnéicReidog n
adverti sement space of excellent me

I n addition to sales from the DSP b

from the premium media is moneti D&(

of that fee becomes gross profit.
Freakout It was developed as Japanés first D

the popularization of brands and s a4
Poet s Premium advertising platfoxrmeriharnc

compromising the user experience
compatible with the content Ul

Because it possesses carefully sel
advertisement effecti vdevneerstsi séms dg
advertisement effectiveness accordi
with the content. I n addition, it
for Publishers to mat cche rmeafifae rasd.ver
Trading desk |[Service aimed at i mproving the outc
The company designs online marketin
and supports the ad management, w h

compl ex.

°l nvest ment Dbusiness

This segment was established Thethdempamnyn kkadi hgerBSeipth ea
and produced some results, but in order to expand dts
the investment business deparsmehémabosiebadsgsct i nvestm

0Ot her business
This is a new business segment established in the term
New businesses and business admionitst da&t Jamp ainn atrtlee i gircd w
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1-5Group compani es
Under the management of the holdings company FreakOut

As for the overseas business, they Ibawe nbeen wimahnlFy e
(headguartered in Singapore) serving as the headquarte
Since a native ad platform was released for ubse fWithtm
the |l eading media in each country.

I n the term ended September 2018, the company starded
half of the term ended September 2019, the compampgakeao
countries. The company is reviewing its business struc

16 Characteristics and strengths

As mentioned above, in order to distribute ads to the right users and submit a bilaeat firece, it is necessary to develop an
extremely advanced algorithm and repeat machine | earn
intelligence (Al). o0 At this point, t h eHawing gopdaad gpacpsoisits e s
advantage as well.

nThe | argest amount of dat a

Since the company commercialized the RTB technol ogparf.ol
No matter how sugpreaw otro Ad prsgctiitcavli ldndoaffective Al , u
of data. The company, which Aknows about smartphone ow
of 60 million mohbisl g osssearbd ei nt oJ gppeaerd,i cit the thoughts an
to age and gender. Therefore, the satisfaction | evel o

coSecuringuafiggodd spaces

AfterdePdTuBt ed, the fAsmartnesso of a platform in an open
|l evel svehhrraankcertain period of time. As a result, the ¢
compeétvie conditions in the mobile field again.

Active investment for developing a superior algorithm
For targeting advertisement, it is possible to with vaa bt
t o pur chassepaacse smamsy paods si bl e, but i f ad performance is
it difficult to continue transactions with them.

This indicates that it is essential tsaa pmaocsduihcieghr.easona
Therefore, the company has developed fAa model for ,p&ded
boosting the capability of giving proposal s otvd ngdu éhret ia

of these model s.
The data science t elaenveof atbhiel icto nepsainayendhnagso dtpoppanes e mbdt
investment is | eading to continuous high performance.

"Securing of talented personnel

I n ravesyu call ed fipopularity ranking of companies among
magazine, the company has been ranked high along with

ot her gl owradr slaavthfiza8ht i s 79 ranks hithhek.t han the previ
I n addition to active wutilization of the inter nnkshiinp wsiyc
and new fields sucdhesapsi tHR htaevcihn ga ntdh eFiandtveecrit i ng as the
renowned and excellent engineers of the industry as an
Al so, the company <consivdaelrusattehse tihnec ecnhtailvlee nsgyesst etno tthhaet

popul arity.
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1-7 Capital and business alliance with | TOCHU Corporat.i
FreakOut Holdings announced conclusion of a capital and business alliance with ITOCHU Corporation in 228d8nber
FreakOut Holdings and ITOCHU Corporation cooperate with each other widely by combining a myriad of the tangible ai
intangible assets possessed by ITOCHU Corporation with the technology infrastructure of FreakOut Holdings, such as j
development of ne services in the digital marketing field and expansion of business overseas mainly in Asia.

2First FHaslcfalofYear l1Eapnéember Rl ts

(1) Overview of Business Results (Total)

FY 9/ 2Ratio FY 9/ 2Ratio YoY
Sal es 13, ! 100. 14, ! 100. +6 . 7
Gross pr 3,2 23. 3,3 23. +4 . 1
SG&A exp 2,9 21. 2,7 18. 8.5
Operatin 26 2.0 65 4.5 +142.
Ordinary 26 2.0 8 4 5.8 +218.
EBI TDA 48 3.6 85 5.9 +7 B%
Net inco -8 € - 82 5.7 -

*unit: million yen
*Some data is calculated by Investment Bridge, and some data contained within this report may vary from actual remsdt® éjata in this
report)

Sales and EBI TDA increased 6.7% and 75. 3% year on year
I n the fitresrtmm hegnndSepf etmher 2021, sales increased 6. 7% vy

I n the domestic advertising business, sales related t
declining due to the effects of the spread of the no\
Conenteed TV domai n, a part of the "premeumedediesimmasageme
contributed steadily to the earnings. Outside Japeawer ,ks

despé tree d diteicd readreyer hi sing demand at the end of the year
of the Lunar oNew!| Yygamw,r ssglnes i cantly vyear on year and
power fubVvegr, Mover seas bases, mainly in China andgdedsadmwa
advertising.

EBI TDA rose 75. 3éumiylelairomny egre.arGrtaos s85profit margin fell
SG&Apemrmses decreased, resul ting ciomaeagn ni nprroontv e2meOn% iinn tt
previous year to 4.5%, and operaniilnlgi oinn cyoeme. rlons et hled 2i. n
invest ment whecir iariees el ati vely susceptible to the effe

equmeétyhod affiliates, Il RI'S returned to the bl ack, cont
mi | | i Aaccrydeinmglliynwary income increarmed| 2b8. Q@WnyedNretomn nyg e an
from a |l oss of 80 million yen in tlmel sbme penjopdapbftl yh
a gain on the sale of shares of affiliated companies.

1C
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Trends in Consolidated Net Sales and I
Net sales (100 million yen) EBITDA (100 million yen)
[ Elimination of i i ] it business Others (incl. head office expenses) Investment business
Other W Advertising and Marketing (Overseas) W Advertising and Marketing (Overseas) DMP
DMP W Advertising and Marketing (Domestic) W Others (equity-method company) WIRIS (equity-method company)
W Advertising and Marketing (Domestic) 5'4
74.2 76.9
607 3.2 3.2
-7 62.0 . —R A01
21 21 B 1.2 1.0 05 I
o B P4 o ﬁ
437
336351 371 l!l 06
™ !. 55 A254237 " A26A28 21417421 §
61 %53 55 A28 A27 06A23
Adl
A6.2
1Q 2Q 3Q 4Q 1Q 20 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 10 20 3Q 4Q 1Q 2Q 3Q 4Q 1Q 20 3Q 4Q 1Q 0
FY18 FY19 FY20 FY21 FY18 FY19 FY2o Fyal

( Reference material of the company)

"Advertdi snamdgean ngmglkdiompepsgdad "priccsgress towards recovery
FreakOut I nc220wimt hl sahegenf aBd EBI TDA of 3500 mihl Isiad e
even EBI TDA reached atihmeg ho fl etvhee tcroammpsaarcetdi atnos twhiet h t he
state of emergency after January 7 did not have aonsi gl
May cannot be f or esieeesn oyfe ttihea hmeenthinlange mé gt spkabhegcenter

TV domain, are producing results very smoothly.

Sales of "advertising and marketing (overseas)" were 3
fraoame previous quarter. However, this was due to the r
(Oct-Dddeember) and the Chinese New Year. Thus, t he&lagtcrhyg
wadue to normal seasonal fluctuation factors, and the
previous year, the impact of the novel coronavirus has

st eadialsy nigncmwéi ch significantly exceeded the budget.

(2) Trends by segment
Sales and Profit by Business Segmen

FY 9/20 Ratio FY 9/21Ratio YoY
Advertising 12, 84 . 14, . 95 +1 9%
busi ness
DMBusi ness 1,0 7.5 - - -
Il nvest ment bu 34 2.4 - - -
Ot her busines 77 5.4 70 4.7 9.0
Groups and ad -7 8 -6 7
——————
Advertisi 4 4 . 97 6.7 +119.
busi ness
DM usiness 2 ¢ 2.8 0 - -
Il nvest ment bu 17 4 9% -6 8 - -
Ot her busines 23 30. 22 31. -53%
Adjust ment s 61 - 47 - -
Consolidated 26 1.9 65 4. 3 +1 4 2 .
*Unit: million yen
*The ratio shown i mprtolfd toprarragtiinng i ncome i s

11
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Advertising and marketing business
Sales increased 19. 1% year on Yyeareatro olnddmwydedalrhh idlml We&Em , y a

rose 78.4% year on year to 1.14 billion yen.

The company workBedoobpnothehemagfmeets of ads for adverti
"Red," "Red for Publishers,Sahasivel ade¢g| aofoemsi casndt
of people have sriggmdvfdrceachtdrnyd d¢radvers of the video and Co
business anmndhet medff cnoumanagement pl an, have grown steadi
smoot hly. Over ssetarso,n gP ldaryiwiirneg waosr cae of the company' s b

Tai wan also contributed to earnings.

l nvest ment business

There weremhndol saheyefi34n the same period of the previo
in the same period of t he0 pmielvliioaurs wemr()+ 1 At dmiEIBIl iTDMA w
year) .

Il mpair mephtemwarst ddn on i nvestment securities that are re
coronavirus.

Ot her business

Sal es7/ 7viiet € i on 99% na n dd ognwengwieddPtBi | | i,ond oywenn 5. 3@Wnyle &EB|1 d DAYy eva
mi | | i,o0nupye3n 6%

I n the other business segment, the company offers busi
Japan. As overseas footholds i ncr esatsreedn gmahiemleyd tihrso ungahn
received dividends from overseas subsidiaries, etec.

Progress Compared with Internal Budget
Foll owesabgs 1® e making greatly steady progress, drast

(100 million yen)
H1 (Reference) Full year

Initial q Initial
forecast e R forecast

130.1 145.0 +14.9 270.0 54%

Progress

22 8.6 +6.3 6.0 143%
0.9 6.5 +5.7 2.0 328%
A04 8.5 +8.8 1.0 869%
Not disclosed 8.2 - Not disclosed -
(Ref erence mgtaenryi)al of the co

Overseas business
Pl aywire's sales and EBI TDA both grew significantly
FreakOut overseas bases witnessed a deficit i n EBI
period in the first quarter and the impact of the CFt
The company decided to withdravwmef mMomit mar khkedi ws dbsi
Digitiv and Dot GF.
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Sales of overseas and breakdown of EBI TDA

Net sales (100 million yen) EBITDA (100 million yen)
- " 52.2 - .
Entities merged and acquired, etc. Entities merged and acquired, etc.
Playwire Zl Playwire 65
adGeek 41.2 adGeek 0'2
i 38.0 38.3 5 »
FreakOut's establishments 4.0 19 FreakOut's establishments
W Headquarters 31.0 30.0 29.1 gs 32.1 : W Headquarters g: 3.1 53
215
43 31 0.3 1 4

208 33 11
0.8 18.8 232 35 o4 11

51 142131 118 99 ?% 10 o, 08 B ﬁz
13.1 12.8 O gom &05 &
s s i 2 e £ 20

10.8
92 o3 4o BE S8 3 == oo 118 [as B0 & A% o 403,01 A02402
25 22 [olp| (641 [O:0) (521 S | A14A03402
b ol TR T T e A16
10 20 30 4Q 1Q 20 3Q 4Q 1Q 20 3Q 4Q 1Q 2Q 10 20 3¢ 4 1Q 20 3Q 4Q 1@ 20 3R 4Q 1Q 0
FY18 FY19 FY20 FY21 FY18 FY19 Fy20 Fy21
(Reference material of the company)
The total numbers are going very wellTai Wlaaywier € oir popat
be in the black due even with the influence of the Chi
achieved their EBI TDA budgets in the second quarter.
From the beginni nhge, oivte rusaesa se xbpuescitneeds st hweotu Itd st ruggl e ir
decline from the peak in advertising demand in the fir
some bases where the nedtbtostheei dbwwhakvbondgempaAmong
continue to be profitable on its ownlbhdiee ctoampextye rhraasl nifa
additional decision to witimldirae Mmaoamgémenbubky nessegmnan
subsidiary of a Thai corporation that has undergone M&
Trend of SG&A expenses
(100 million yen)
mP |
Ront and Uit oxpenses 21.1
Goodwill amortization
M Depreciation and amortization 189
™ Outsourcing, remuneration, etc. 3.9

Recruitment costs
Selling expenses
Other

g 12 ii
50 9.4 1;‘ *i 11

69 ”‘ {,9

12 1
5.1 57 s
gl l
3Q

1Q 2Q

10.0

4Q
FY17 FY18 FY19 FY20 Fy21
*Cost reductions have occurred since 2Q due to partial return of office floors

(Reference material of the company)

The rent declined due to the pafitcal Aetblon pérsben
temporary cost of about 30 million yen due to a part
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(2) Financial condition and Cash FIl ow
Mai n BS
Septen Septer Septen Septern
2020 2 012 2020 2 012
Cashdampdsit 9,9 659 Trade payabl 3,0 378
Trade recei 4, 3 525 Sheretrm | oans 78 5 338
Current ass 169 133!Current 1liab 12, . 891
Property, 18 177L0thermnt<b|ee1$ 5. 6 63 1
equi pment debts
I ntangi bl e 2, 31 227 Total | iabil 17, ! 128
l nvest ment 4, 6 548 Net assets 6, 3 6733
I t t T I il
nvest ment s 5 3 62 0 ot a i abi 281 2
assets
Noncurrent 78 2 8,6‘Balance bear 136 97 0
debt s
*unit: million yen

*Interestbearing debts = loans + lease obligation

At the end oftermhm nédgmdSetptleanbferof2 0t2ile t odawnag2se@Bsbweélteo
end of the previous fiscal year. This was mai nl ye ndputei o
of convetyipel e@dolmadisd with stock acquisitboa yeghit nesele
receivable and accounts receivable (trade receivapéms)
due to the transfer of ameddmosdo laifdatlileadtseubsi di ary to an

Liabilidti es5s2®o0illion yen, down 2.67 billion yen frc
accounts payable increasrimngdemdltO rmislilnigo n8 80e nmiadnd olno nyge n
bodpe blngdtsoawk tacquisition rights of 4.5 billion yen,
Net assets were 6.73 billion yen, up 370 million gsa f
in -aomtroll deg egarepobf 550 million yen resulting- froc
met hod affiliate even though retained ardiingatitnd bads
par.ent

Capibalaeti a2 3%a §%8 at the end of the previous term).

Cash FIl ow

FYZ0 1H FYZz1 1H YoY
OperatingA cash f 8 4 87 +26 +3. 2
I nvestingBcash f -1, 3 -4 9 +8 5 -
Fre€ash AIBow 51 37 +8 8 -
Financing cash f 33 -3, 8 4,1 -
Cash and Equival e 5, 4 6,5 +1, 1 +20.

*Unit: million yen

At the end oft ¢ hm négm dSsetp t tearlbfe ro f2 0t2HHe <cash and cash equi

end eof evheus fiscal year to 6,597 million yen.
Operating CF was an inflow of 871 million yen (an $nf/l
mainly due to an increase in tradea rneecte iivnacbol nees boeff olr,el 1t
adjustments of 1,295 million yen and an increase in tr
l nvien®F was an outflow of 499 million yen (an outflow o
wasaimnly due to expenditures of 517 million yen resulti
scope of consolidation.
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The fnigbRhnwas an outflow of 3,817 million yenrgeanousflye:
This was mainly due to the expenditure of 4.5 billion
recoprdeadeeds-t €ér omml b amnfg Ip,ay7a®lImi | | i on yen.

3. Fiscal YedEaBGephgmbé&stikmat es

(1) -yFewlrl earnings forecast

FY 29/ Ratio tFY B(/f2r ¢ Rati o t YOY
Sal es 24, i 100. 27, | 100. + 8.
Operating 21 0.9 20 0.7 5.4
Ordinary -2 2 - 10 0. 4 -
EBI TDA 51 2.0 60 2.2 +17
Neitnc o me -6 6 - unedi d - -
*Unit: million yen
For the term ending September 2021, sales are estimate
The -yfeualrl forecast wees nnioegn deepti smbler | 202heht beecoempanyof
(an increase of 8.5% year on year), an ordinary ienarome
and an EBITDA of 600 million yen (up 17.4% year on yea
Al t hough the company parcfeedmalndtcdegrcor porate budget, Fr
reasons: (1) As a result of the change from the i reisti a
of about 100 middedn( &HA wedperbsees nxru extr aodDeicreanby rl) o
The novel coronavirus variants are expected to | mpmgt
and marketing (ddmedtoirs) ,r etlhad eidmpgaoctprafvmcyomsbusbsness
current fiscal year (impact on existing DSPs) cdmmat sh
as (4) in thes,""I nsveersda nsetnac kbsu stihnaets are susceptible to th
(5) the impact of forei gn letx cihsa nignep otsrseinbdlse ctaon nroeta do ef uftol
the derirvaactti vceoncdrutded toget her with the sale of share
premature to revise the earnings forecast for all stag

(2) Business progress

sSRecovergy ofwtrhe of domestic advertising business

The companyas achieved record sales after overcoming the effects of-Cavid

The taxi-signage and locatiebased marketing platforms (ASE), which had a particularly high impact, also had th
largest sales ever.

Advertising and Marketing (Domestic) Sales (100 million yen)

Other DSPs, etc.

Taxi signage, ASE, advertising management, etc. 20.3 322
28.5 .

24.6 249 254 26.6 27.0

13.3
1.6 20.3
15.5 10.9 10.0 10.5 20.0 11.8

coviD-19 impact | 13.9 :
(emald 19 1.0
17.8 18.8

16.1
CoVID-19impact  10.7 13.0 14.0 154 8.3 9.0 152

(large)

1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1 2Q
FY19 FY20 FY21

( Referencecaompganmy)al of the
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Threed (Il ower) portion of each column in the -A8ovefgrhes
of taxi signage wasdpappedutl ardlyoatf flealt fe,d kautp asnidnecnei ct hl
Al t hough there is still room for growth, the planheaui m
the future, t e rmew twoharalkeengeé ewinlelxt step up from ther
The red area altshocghttahersc d@Eany has been doing very
affectihgtutein the

Businesses with mLaoc(¢btlhoe aachhosy eo ff iCpuwri ed)

On the other hand, the mal%oboaklhee seer thiodn adff ecd eld da
Medi a Support (Red for Publishers) and P\aert)s ,h i nacgrnedaf si eeda
from the previous tbhercm.aslhwelplosagdg itvles 1 Q@ cohaitect eed JWMOY
and while Poets6 struggle was the negative point.

sSRecovergr &wtRe of Domestic AdWiveéetdvj sCognB8osedes¥) (DSP,

DSP sales grew 122%ear on year with the growths in the videw ConnectedV areas
The video advertising ratio, which had grown sharply in the previous quarter, continued to grow at about 2(
contributing significantly to the venue.

( Reference material of the company)

The DSRdwieddd sing area, whhehphadi gue tv@g rseava | dilygemaif frivama nt
Mar cthf titesn the period with highthaadtv eirst icslienagr |dye ngarnadvsi, n gb u
fluctuatienal so a-tfeodanu snamaigretmeint @ |l mind andad hsphadd ao ers
rely strongly on targeting widlbbeicomengs ai grohwe hf drawver
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