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Q3 FY6/26 Financial Report

Q3 FY6/26 Overview of Financial Results

' m Despite an uncertain business environment, including reduced investment by major customers in the Embedded Solutions Unit, net sales increased 6.2%
YoY to a record high, driven by aggressive demand capture and contributions from M&A.

S

m Operating profit decreased 2.9% YoY due to expanded growth investments in Al and strategic product development in line with the initial plan, as well as
additional work required for SI development related to electronic contract services in the Product Solutions Unit.

m We will continue initiatives aimed at achieving the full-year forecast through further sales growth and cost controls.

Key Performance

Net sales: 19,270 million yen
(+6.2% YoY)

Operating profit:

2,446 million yen
(-2.9% YoY)

Operating profit margin:

12.7%
(-1.2ppt. YoY)

Sales by Business

10,531

9,842
6,332
5,925
C nt
1,762

. 1,667
Previous 739
| |
Business Embedded  Puroduct Systems
Solutions Solutions Solutions Sales

Progress vs.
Full-Year Forecast

Net sales:
74.1%

Operating
profit:
80.2%

Net sales (Forecast): 26,000 million yen
Operating profit (Forecast): 3,050 million yen

Digital Information Technologies Corporation.



Q3 FY6/26 Financial Report @
Q3 FY6/26 Summary of Financial Results

m Gross profit increased only 2.9% YoY due to changes in the sales mix resulting from a decrease in high-unit-price
projects, as well as additional work required in Sl development within the Product Solutions Unit.

B SG&A expenses increased significantly by 9.5% YoY as we actively carried out growth investments.

FYG6/25 Composition FYG6/26 Composition

Q3 Result % Q3 Result %

(Millions of yen)

Net sales 18,149 100.0% 19,270 100.0% +6.2%

Gross profit 4,697 25.9% 4,831 25.1% +2.9%

SG&A 2177 12.0% 2,385 12.4% +9.5%

Operating profit 2,519 13.9% 2,446 12.7% -2.9%

Ordinary profit 2,523 13.9% 2,479 12.9% -1.8%

Profit attributable to 1 ,670 9.2% 1 ,636 8.5% -2.0%

owners of parent
Digital Information Technologies Corporation. A




Q3 FY6/26 Financial Report

Q3 FY6/26 Financial Highlights

y

B Net sales reached a record high.
m Although profit declined YoY at all profit levels, profitability remained at a certain level.

(Millions of yen)

Net sales

19,270
18,149 ’

a
14,736 o

+6.2%
+23.2%

Q3 FY6/24 Q3FY6/25 Q3 FY6/26

Operating profit

2519 2446

1,878 [
a -2.9%

+34.1%

Q3 FY3/24 Q3 FY3/25 Q3 FY3/26

Ordinary profit

2,523 2,479
1,849 [

G -1.8%

+36.4%

Q3 FY3/24 Q3FY3/25 Q3 FY3/26

S

Profit attributable to
owners of parent

1,670 1,636

1,240

+34.7%

Q3 FY3/24 Q3 FY3/25 Q3 FY3/26
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Q3 FY6/26 Financial Report @
Changes in Quarterly Net Sales & Operating Profit
y

® Quarterly sales reached record highs in Q3 following record highs in both Q1 and Q2.
m Quarterly operating profit increased by quarter while maintaining a certain level of profitability.

FY6/24 FY6/25 mFY6/26 FY6/24 FY6/25 mFY6/26
(Millions of yen) (Millions of yen)
6,507 2517 959
6,245 6,175 6,010 919 876
5,632
4,866 1o 2152 711
4,709 ! 641 652
546

Q1 Q1 Q2

Note: Operating profit typically declines in Q4 due to seasonal factors such as the onboarding of new employees and year-end bonuses.

Digital Information Technologies Corporation.



Q3 FY6/26 Financial Report @
Changes in Gross Margin / SG&A Expenses / Operating Profit Margin

B Gross profit margin declined by 0.8 percentage points due to lower profitability associated with changes in the automotive
market in the Embedded Solutions Unit, as well as higher costs in the Product Solutions Unit.

B The SG&A expense ratio increased by 0.4 percentage points due to increased growth investments in Al and strategic product
development.

m Although the operating profit margin declined by 1.2 percentage points, it continued to remain at a certain level.

Ratio of Each Profit Item and SG&A to Net Sales

Gross profit margin = A= SG&A ratio Operating profit margin
24.6% 25.9% 25.1%
V)
12.7% 13.9% 12.7%
We = = = = - - - - - - - === == == ===
11.9% 12.0% 12.4%

Q3 FY6/24 Q3 FY6/25 Q3 FY6/26 l

Digital Information Technologies Corporation.



Q3 FY6/26 Financial Report @
Factors behind Changes in Net Sales and Operating Profit (YoY)

B The Product Solutions Unit posted lower sales due to the withdrawal from the New Year’s card software business, while the other
three businesses remained firm.

m Operating profit decreased as we prioritized strategic investments (excluding strategic investment expenses, operating profit
increased YoY).

(Millions of yen) illi
+134 (Millions of yen)
407 120 19,270
1 t
-145
-28 -12 -8
-28
@ %"3 U 72 Us Xz Qo
a 22 T4 ° 3 ®% T Tg o)
@ > & 3o S8 >0 e o 5
o Q o3 7] ® Q o= = °
o D5 ® 3 oL [ ) o 3 =5
a »n (] = [ = 2]
S s °% ® 3 5 °gd °3 o
= H = S @ Q 3
0 [+] (]
- 7] a
3 8
EA

-73 million yen
-2.9%

Q3 FY6/25 Q3 FY6/26 Q3 FY6/25 Q3 FY6/26

]
688 -94
+7
Embedded Product Systems
roduc Sale
18,149 Solutions  Solutions
Business I
Solutions . . |
SG&A
+207 millionyen YoY
+1,121 million yen
o -
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Q3 FY6/26 Financial Report
Balance Sheet
y

m No significant changes from the end of the previous fiscal year. The equity ratio remained at a high level of 72.0%.

S

(Millions of yen)
*Rounded down to the nearest million yen

End-Jun. 2025 End-Mar. 2026 Change
Cash and deposits 5354| 5478 124 el 857 978 121
IAccounts receivable Income taxes _
and contract assets 3,736 4,065 329 payable 527 513 13
\Work in progress 196 122 -74 (ST 1,407 1,403 -3
PCE 187 325 137 Provision for share
awards 208 213
Property, plant and Others 89 108 19
e 188 230 42
Intangible assets 691 560 -131
Investments and
other assets 916 1,160 244 Capital stock 453 453 -
Capital surplus 460 601 140
Retained earnings 7,268 7,671 402

Digital Information Technologies Corporation. A



Performance and Topics by Business

Digital Information Technologies Corporation.

10



Q3 FY6/26 Financial Report
Sales by Business Segment
Vv

m All businesses other than the Product Solutions Unit, which was affected by the withdrawal from the New Year’s card software

business, recorded their highest nine-months results on record.

Quarterly Sales by Business
(From left to right: Q3 FY6/24, Q3 FY6/25, Q3 FY6/26)

10,531 “ "~~~ l
|
—_— =l -
I |
8,238 Y I
' o-—-——-—-rF—-=-—-=---= m
M 6,332 v !
5,925 "
4565 4,321 519 4,543 I
’ 3,877 4,183 v
3,831
1,789
1,742 1,762 1 667
1,367 J
741 o618 139
Tl
Business Business Operational Support Embedded Embedded Embedded Product System Sales Business
Solutions Unit Systems Development Solutions Unit Product Product Solutions Unit
Development Verification
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Q3 FY6/26 Financial Report @
Business Segments and Composition of Sales pCd

B There were no significant changes in the sales composition of the Business Solutions and Embedded Solutions units.

B In the Product Solutions Unit, sales composition ratio declined by 1 percentage point due to the impact of the withdrawal
from the New Year’s card software business.

Sales composition by business segment  Classification Q3 FY6/24 Q3 FY6/25 Q3 FY6/26
Software Development Business 96.2% 96.6% 96.2%
Business Solutions Unit - 55.9% 54.2% 54.6%
usiness
Business System Development Bases 55.4% 59.6% 59.0%
Operational Support 44 6% 40.4% 41.0%
Embedded Solutions Unit . 35.3% 32.6% 32.9%
usiness
Embedded Product Development Bases 73.7% 70.6% 71.7%
Embedded Product Verification 26.3% 29.4% 28.3%
Product Solutions Unit G,:r?e\f;h 5.09 9.7% 8.7%
Systems Sales Business Phaness 3.8% 3.4% 3.8%

Digital Information Technologies Corporation. A




Q3 FY6/26 Financial Report

S
Sales by Segment : Business Solutions Unit e

' Segment-wide

(Millions of yen)
+19_504)"

8,238 ----------------
D

@=Om= Gross margin

2,081

Q3 FY6/24

Business System
Development

+28.5%,

@=Om= Gross margin

Q3 FY6/24

Operational Support

3,673 e

@=Om== 5ross margin

24.59%0=
900

Q3 FY6/24

Net sales: 10,531 million yen
YoY change: +7.0%

< Segment-wide performance >

The segment steadily captured strong demand, particularly in the
telecommunications field, while also expanding high-value-added services in
Operational Support. As a result, all businesses achieved increases in both sales
and profit.

H Business System Development

Although the strong demand from public-sector projects in the previous fiscal
year subsided, growth in telecommunications-, pharmaceutical-, and ERP-
related projects more than offset the decline, resulting in slight increases in both
sales and profit YoY. We selectively utilizes multiple Al tools depending on
customer needs and is currently incorporating generative Al into certain stages
of the development process.

m Operational Support

The business returned to a growth trajectory, achieving increases in both sales
and profit through expanded share at major customers and the enhancement of
high-value-added services such as data analysis. Gross profit margin improved

by 1.9 percentage points, contributing significantly to improved profitability in this
business.

Digital Information Technologies Corporation.



Q3 FY6/26 Financial Report

Sales by Segment : Embedded Solutions Unit

V.

(Millions of yen)

Segment-wide = Sales Gross profit Gross margin

+149’.°{?'____'_, 5,925 s > 6,332
5,199 ...

32.2%

Q3 FY6/24 Q3 FY6/25 Q3 FY6/26
Embedded System Sales Gross profit — e=O==Gross margin
Development
05 20/ +8.6% 3
2% A ARRiieesseees >
3,831 . 4,183 e 4,54
31.2%
04, O
33.2% 3085 —)
1,270 1,373 1,415
Q3 FY6/24 Q3 FY6/25 Q3 FY6/26

Embedded System Sales Gross profit — ==O==Gross margin
Verification 9
1,742 *27% 1,789

1,367 +27.4% e

29.7%
30.3%’ 30.7% 1 531
414 534
Q3 FY6/24 Q3 FY6/25 Q3 FY6/26

* IVI stands for In-Vehicle Infotainment, a general term for systems that provide information and entertainment functions within vehicles.

Net sales: 6,332 million yen
YoY change: +6.9%

< Segment-wide performance >

Although weakening demand in automotive-related fields accelerated in the third
quarter due to changes in business policies at major customers, the segment
steadily accumulated projects from a wide range of industries and maintained
increases in both sales and profit.

Bl Embedded System Development

Although gross profit margin declined due to reduced IT investment by major
customers in the high-unit-price automotive and semiconductor sectors, the
business maintained increases in both sales and profit through the acquisition of
projects from other customers and industries. Security-related projects for
compliance with the European Cyber Resilience Act (CRA) also continued to
progress.

Bl Embedded System Verification

In Japan, growth slowed due to the earlier-than-expected completion of a large-
scale automotive contract project, while in the U.S., changes in investment
trends among certain customers also affected demand in the third quarter. The
business recorded slight sales growth and profit remained at the same level as
the previous fiscal year. We also began offering Al-driven automated testing
services.

Digital Information Technologies Corporation.



Q3 FY6/26 Financial Report

Sales by Segment : Product Solutions Unit
V_ )

AL tonsctyen Net sales: 1,667 million yen
YoY change: -5.4%

< Segment-wide performance >

Although license sales and sales of corporate products at Jungle Inc. increased, the segment recorded decreases in
both sales and profit due to the discontinuation of New Year’s card software sales and additional work required for
peripheral development projects related to electronic contract services.

+137.6%“._.-"‘1
B WebARGUS (Cybersecurity Product)

741
- License sales from existing customers steadily increased, resulting in growth in both

Q3 FY6/24 Q3 FY6/25 Q3 FY6/26 sales and profit. In addition, inquiries for various security products are increasing
against the backdrop of rising demand for enhanced cybersecurity measures.
RezOT, the IoT version of WebARGUS, is advancing customized development for
integration into embedded devices.

Gross profit [l CUSEEN sl Gross margin
M xoBlos (Operational Efficiency Product)

Orders from lead customers acquired through exhibitions and other channels

642 increased steadily. In February, we released “xFormly,” a solution specialized in
extracting Excel forms utilizing certain xoBlos functions, and commenced full-scale
sales in April.

38.1%

H Other Products
We are strengthening our oganizational structure in response to the increase in Si
development projects related to electronic contract services. Although Jungle Inc.
recorded lower sales due to the withdrawal from New Year’s card software sales,
growth in corporate products enabled profit to remain at the same level as the
previous fiscal year.

Q3 FY6/24 Q3 FY6/25 Q3 FY6/26

Digital Information Technologies Corporation.



Q3 FY6/26 Financial Report

Sales by Segment : Systems Sales Business @
' (Millions of yen)

Q3 FY6/24

Gross profit

Q3 FY6/25

Q3 FY6/26

Gross profit  e=O==Gross margin

265
210 215
34.9% 35.9%
. — O
37.7%
Q3 FY6/24 Q3 FY6/25 Q3 FY6/26

Net sales: 739 million yen
YoY change: +19.5%

< Segment-wide performance >

The sales structure at sales offices in the Hokuriku region,
whose operations were succeeded in the second half of the
previous fiscal year, steadily took hold throughout the current
fiscal year. In addition, we successfully captured demand for
PCs compatible with Windows 11, resulting in significant
increases in both sales and profit.

B The establishment of the sales structure at sales offices
in the Hokuriku region contributed to earnings growth.

W Sales expanded by capturing replacement demand
associated with the end of support for older Windows

operating systems.
Digital Information Technologies Corporation. A



Q3 FY6/26 Financial Report @
Topics: Progress in Al Development
' B Development of Al-related projects, which are rapidly increasing due to the fast advancement of Al technologies, is

progressing steadily.

W |n addition to introducing Al into the development process, we are also considering high-speed development and solution
deployment centered on Al technologies going forward.

Case Study 1: System M.odernlzatlon Utilizing Case Study 2: Al Brainstorming System
Generative Al

\
AT
= S
» We successfully achieved system migration within * We developed a system that enables brainstorming by
a short period by rebuilding a legacy system that creating virtual Al members assigned with different
had been operated for many years without positions and roles.
adequately maintained design documentation, - e .
L . * Including internal utilization, we are promoting broader
utilizing generative Al. ) - o
deployment as one of its experimental initiatives for Al-
»  We will continue supporting customers’ DX powered solution development.

initiatives through ongoing improvements.

Digital Information Technologies Corporation.



Q3 FY6/26 Financial Report

Topics (Progress Since Q2):
Standardization of Quality Assurance Services Through Al Utilization

y

We are commercializing Al-driven QA (Quality Assurance) process, which has traditionally tended to rely heavily on individual expertise in IT development.

By training Al on our standardized development know-how and specification documents, Al designs the optimal testing process for each project. We have begun operating a
framework in which engineers perform quality verification based on automatically generated test items and is deploying the service as a standardized, highly reproducible process in
the quality assurance field, which traditionally tends to rely heavily on individual expertise. Customer inquiries have already been increasing.

Looking ahead, we plan to develop a highly secure QA platform capable of handling more confidential information, with the aim of deploying it as a quality assurance infrastructure for
manufacturers and other enterprises that handle highly sensitive information.

Our standardized expertise
(DIT Verification Standards)

&

Project
specifications

+

[
[

Our standardized verification methodologies
and project specifications are input into the Al
with proprietary security measures applied.

Al

The Al interprets both the verification methodology
and the project specifications, and formulates the
optimal validation approach for each individual
project in a reproducible manner.

Concept of the Al Validation Platform “Qualicia”

@@ d

Jol,

Engineers then primarily conduct

comprehensive list of validation verification in accordance with the

items required for the relevant generated items, minimizing quality
project. variation caused by individual dependency.

The Al automatically generates a

Digital Information Technologies Corporation.




Q3 FY6/26 Financial Report

Other Topics

FY2026 New Graduate Entrance Ceremony Received ISTQB Compliance Notification

* We received notification from the International
Software Testing Qualifications Board

» Held our FY2026 entrance ceremony on

April 1.
P (ISTQ@B) that our QA (Quality Assurance)
+  Welcomed 98 new graduate employees this business meets the requirements for Platinum
year. Partnership status.
+ We aim to recruit approximately 100 new » This designation indicates that our company's
graduates again next year. QA organization is among the highest levels in

Japan and demonstrates the high quality and
technical capabilities of our overall QA
services.

Certified as a DX-Certified
Business Operator

W DXl

Effective May 1, we obtained certification as a DX-
Certified Business Operator under the Ministry of
Economy, Trade and Industry's DX Certification
Program.

Our company's DX promotion framework and
initiatives utilizing digital technologies were highly
evaluated as part of the certification process.

We view this certification as the starting point for
taking our DX initiatives to the next stage and will
continue to take on new challenges as one unified
organization.

Digital Information Technologies Corporation.
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FY6/26 Business Forecasts @
FY6/26 Full-year Business Forecasts

y

Corporate IT investment appetite is expected to remain strong this fiscal year, with both sales and profits reaching record highs, marking the 16th
consecutive year of increases in sales and profits.

At the gross profit level, we expect a certain increase in profit driven by higher unit prices and contributions from proprietary solutions. However, due to
salary increases and the execution of upfront investments for the launch of new security services, operating profit and below are projected to show only a
slight increase compared with the previous fiscal year.

Taking into account the need for careful assessment of trends in IT investment sentiment amid changes in the global environment, as well as the seasonal
costs such as year-end allowances that are typically incurred in the fourth quarter, we have left our business forecasts unchanged.

Full-Year Forecast

(Millions of yen) Result % Forecast % (as of Q3)

FY6/25 Composition FY6/26 Composition AR LT

Net sales 100.0%

100.0% 74.1%

Operating profit 3,013 12.5% 3,050 11.7%| +1.2% 80.2%

Ordinary profit 3,027 12.5% 3,050 11.7%| +0.7% 81.3%

Profit attributable

to owners of 2,178 9.0% 2,200 8.5%| +1.0% 74.4%

parent

Digital Information Technologies Corporation.



FY6/26 Business Forecasts @
Key KPIs (Net Sales / Operating Profit / Margin)
V

B Strong demand in the Business Solutions Unit is expected to drive overall sales growth.
B Profit margins are expected to decline due to the impact of various upfront investments and related factors.

(Millions of yen)

Operating profit/Operating profit margin

mmmmm Operating profit (million yen) @=@== Operating profit margin (%)

23 34 26,000
1 ! 202 Product
Solutions Systems
Business  Embedded Sale
Solutions Solutions

FY6/25

+1,840 million yen
+7.6%

FY6/26

FY6/25 FY®6/26 (Forecast)
Digital Information Technologies Corporation.



FY6/26 Business Forecasts

Business Forecasts by Segment

y

B All business segments are expected to outperform the previous fiscal year’s results.

S

B For the Product Solutions Unit, while projects are steadily accumulating, both sales and profits are expected to show
only slight increases, reflecting strengthened upfront investments and the decline in sales of New Year’s card software.

Software Development Business

FY6/25

Net Sales (Result)

Net Sales (Forecast)

(Millions of yen)

Pct. change % Composition

Business Solutions Unit

Embedded Solutions Unit

Product Solutions Unit

13,198

7,816

2,277

Systems Sales Business

866

Total

24,159

7.6%

100.0%

Digital Information Technologies Corporation. A



FY6/26 Business Forecasts @

Shareholder Returns Nl

B Implemented a 1-for-2 stock split effective January 1, 2026.

B For FY6/26, we forecast an annual dividend of 37.5 yen per share on a post-stock-split basis. Including share repurchases, we will
continue to place a high priority on proactive shareholder returns in our management strategy.

Annual Dividend per Share (Post-Split Basis)* Dividend Payout Ratio and
Total Shareholder Return Ratio

«=0==Dividend Payout Ratio ==O==Total Shareholder Return Ratio

® Interim Year-end
71.4%
Total: ¥36  Total: ¥37.5 61.9%
Total: ¥23 (¥38 before the —m====0
otal: (+¥3 compared tock split
Total: ¥18 with the previous 18 Y 49.0%
. ) 0
¥115 yen 37.9% 41.1%
¥9 From August to December
. (¥3 the oo shares tor 2 ot
t) ?nr;ﬁ);:tyzaépproximately 480
FY6/23 FY6/24 FY6/25 FY6/26 FY6/23 FY6/24 FY6/25 FY6/26
(Forecast) (Forecast)
*Dividend payout ratio = Total dividends paid + Profit attributable to owners of parent DigitallInformation Technologies|Corporation;

*Dividends are presented on a retroactively adjusted basis reflecting the stock split.
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Update of Medium-Term Management Plan Targets

Performance Trends
yV

Achieved 15 consecutive
years of higher sales and
profits.

e Realized substantial growth by
capturing robust demand and
executing M&A

e Reaching a level that nearly achieved
the medium-term plan targets
formulated last year about one year
ahead of schedule.

Net sales ==#==Qperating profit

8,052 8,492

7,391

6,331 6,429

427

204 330

115 198

41% 45%

4.0%

1.8% 3.1%

Operating profit 24,1 59

margin(%)

19,888

18,149

16,156 3.013

14,444
13,495

12,355

11,076

10,273 2,039

2,004
9,341

787
524

11.9% 12.4% 11.29 12.2% 12.5%
. 0
10.0%

8.9%
7.1%

5.6% 6.4%

FY6/11  FY6/12

FY6/13

FY6/14  FY6/15

FY6/16  FY6/17 FY6/18 FY6/19 FY6/20 FY6/21 FY6/22 FY6/23 FY6/24  FY6/25

Digital Information Technologies Corporation.



Philosophy / Purpose / Vision for 2030 @3
Purpose in the 2030 Vision: Created a Purpose Poster

Enrich people’s lives by supporting the digitized society (changes) that continues to “evolve”

with the power of IT (responsiveness) .

We value the responsiveness
to changes.

Responsiveness to changes means that we
will not be content with the status quo, but
always take on challenges because of a
sense of urgency that we will easily get left
behind the times if we do not take
measures to adapt to changes as the world
keeps changing.

‘%

L
4
“
FWwu

%
-]
&

B R L R RVECEN

We will engage in businesses and provide
services that can adapt to changes in the
current of the times and the trend in
technology.

As the immediate step, we will clarify the
direction that we will move in by developing
a long-term vision that can accommodate
changes, such as development of
innovative technology including generative
Al, the aging society with a declining
birthrate and a decrease in the working
population, and work style reforms and
diversifying lifestyles, and strive for
continuous growth.

NS o [ S ik

oT1 THEGHHF S & >
, oV XMt A
S IR
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Philosophy / Purpose / Vision for 2030 "\

The Company will continue to pursue its 2030 Vision under the slogan:
“Aiming to Break 50, 50, and 50!”

Three 50s
m Operating profit Dividend payout ratio

5 O billion 5 O hundred million 5 %

Aiming to Break 50, 50, and 50!

Digital Information Technologies Corporation. A



Philosophy / Purpose / Vision for 2030 @
Medium-to-Long-term Growth Model e
yV

We will further strengthen the “2-axis business promotion,” which has supported growth up to the present time,

and promote further expansion of our business foundation and the provision of new value and services.

— A o
= I
e Further expandlr\g the
o base by leveraging + Business expansion centered on original products
stable transactions in a . . . e .
New Medium-term wide range of business » Expansion of business domains utilizing new technologies
Management Plan Growth —| domains as a strength « Expansion of new service-oriented businesses through
collaboration and co-creation

factors

Enhancement of the core revenue-earning
(0) business model

« Allocation of business resources to fields that are

Providing new value and growing and in which we have expertise
- services in response to «+ Enrichment of the Operational Support Business that
Busme_ss social changes is the base of stable revenue and is growing
foundation significantly
Management base sustainable growth
FY6/22 to FY6/24 FY6/25 to FY6/27 FY6/28 to FY6/30
Promoting business Achieving a growth Adoption of purpose-driven
restructuring trajectory business operations

Digital Information Technologies Corporation.



Medium-Term Management Plan

Update of Medium-Term Plan Targets

S

'In line with strong business performance, the FY6/26 targets (current fiscal year) have been revised upward.

FY6/27 targets are maintained on a provisional basis due to uncertain demand conditions at present (non-financial indicators
remain unchanged) .

Financial targets

Net sales

Operating profit

Operating profit
margin

ROE

Dividend payout
ratio

FY6/25 Result

24.1 viltion yen

(Initial target: 22 billion yen)

301 billion yen

(Initial target: 2.6 billion yen)

12.5%

(Initial target: 11.8%)

FY6/26

26 billion yen

(Former target: 24.2 billion yen)

3.05 billion yen

(Former target: 2.87 billion yen)

1.7%

(Former target: 11.9%)

Maintain 25% or higher

50% or higher

Numerical targets(KPI)

FYG6/27

26.7 billion yen
(Unchanged)

32 billion yen
(Unchanged)

12.0%

(Unchanged)

Non-financial targets (FY6/27)

Ratio of women
in managerial
positions

20% or higher

Number of
newly acquired
advanced IT
qualifications

Double

Attendance
ratio of
purpose-related 1 00%

training

Increase in “AAA” human
resources

*Achieve through the utilization of a target
management system and talent management tools

Digital Information Technologies Corporation.



Medium-Term Management Plan
Strategy 1: Business Foundation
Vv

Further elevate the capability to
co-create value and market

competitiveness to reinforce the Keywords from measures addressing priority themes
core revenue-earning business

Promotion of DX and development q -
model [ 5 2 of highly skilled IT personnel IBEED) Froject management capability

Promotion of the PMP training system and
acquisition of qualifications

Dissemination and disclosure of deliverables and
methods from project results

Elevation of review effects by the PM Promotion
Department .7

» Visualization of technical know-how
*  Full-stack engineers

Acknowledged chaIIenges from the . Development through the establishment
of working groups

previous Medium-term Management
Plan

Priority
themes

(2

Consulting and

B Shift to a service proposal-based > I oroposal-based

Provision of latest
methods and technologies

: marketin
business model 9

* DX solution business for

. . s _ _ * Agile development
BN Strengthening frontline capabilities Sev_eloplng bu3|tness and - Low-code/no-code development
throuah investments in human gsinessioperations » Highly productive and high-quality
g * Consulting and proposals ) g system utilizing generative Al and
resources based on the combination of business frameworks

all kinds of services +  Consulting and operation/installation

- L -+ Fusion of fortes achieved Provision of value
Capability to solve social issues . P 3 ; support for Salesforce
[ | P y through a company-wide SR O LA AiTCri: ~_+ From white-box testing to DevOps

throth the promotlon of dlgltal marketing organization Collaboration with group subsidiaries

Advanced near-shore development centers™.
Enhancement of the partner strategy )
Establishment of a new base in the Chubu
region

reform

Digital Information Technologies Corporation.



Medium-Term Management Plan

Strategy 2: Growth Factors

Swiftly grasp the constantly
evolving digitalized society to
grow the Merchandise Business

early and create next-generation e
business
Acknowledged challenges from the .

previous Medium-term Management

Keywords from measures addressing priority themes

new technologies/services

Contract for the resale of a generative Al
environment

Proposal combining loT and data science
technologies

Creation of new products and new services
through synergy with group subsidiaries
Plan for an in-house event for creating new,
businesses

Plan >
Improvement of responsiveness to
changes in trends and new
technologies

Acceleration of growth of the
Merchandise Business by enhancing
our product appeal which captures 5
the needs of the market

Expansion of the securit
E» P v

domain

Provision of original services for platform assessment
and vulnerability diagnosis

Expansion of line-up matching customer needs
Acquisition of new clients through outbound sales
Expansion of the business domain to include embedded
devices

Provision of solutions for protecting the container
operation environment

Next-generation business based on

Priority
themes

il

KD Pursuit of added value

through generative Al

Establishment of a new R&D Division
Elevation of productivity during system
development and testing processes
Streamlining of back-office work
Training of prompt engineers and Python
engineers

Expansion of the DX
m» P

business field

Reinforcement of the support system for xoBlos
Creation of a package encompassing xoBlos
services

Reinforcement of the alliance with other
companies (provision of OEM and services)
Model for direct sale of electronic contracts to
municipalities

Enhancement of support for agencies

Digital Information Technologies Corporation.



Medium-Term Management Plan

Strategy 3: Management Base
Vv

Respond to all kinds of changes
in the environment to establish a (@)

management base that allows for m
sustainable growth Set up company-wide committees to launch initiatives focusing on priorities.

L

i [e)
3

S
N~

Strategy) Management

Human Value Elevation Committee base

Acknowledged challenges

oy Sustainable Management Strategy Management
Consideration Committee (ESG, SDGs, etc.) ssie

1

management base that will allow

T sz o > New R&D Technologies Committee Strategy|  Growth
Promotion of ESG initiatives
Clarification of fields for Pﬁ?rjl:?:)\? eur::;tnyt Iél(a)nmargiet;relint Strafegy fc?tljjr?(iir:i)sn
investment for growth and actual
investments In-house Environment DX Strategy| Management
Consideration Committee (investment in facilities) 3 pase

Company Company Company Company

Digital Information Technologies Corporation.



Medium-Term Management Plan

M&A Strategy

' Proactively engage in M&A to achieve “Challenge 500.”
(Net sales of 50 billion yen and operating income of 5 billion yen by FY6/30)

Role of M&A

Further reinforce the fusion of “Business foundation,” “Growth factors,” and ”Strengthening our
management base.”

Business foundation

*  Upgrade of existing businesses

«  Cross-selling and upselling utilizing the sales channels of

existing businesses

Growth factors

Development of new sales channels

Acquisition of cutting-edge technologies and know-how

>< *  Enhancement of marketing know-how, product planning
and selling capability

for specialized business operations

X

Strengthening our
management base
Hiring excellent engineers
Elevation of employee awareness

( Achieve a Win-Win relationship for both the M&A target company and DIT stakeholders. )

Achievements and vision

FIAIL-TIIak-)a)-
50)05-MNEH

Business system
development

Operational support
Product development
Product verification
Original product

System sales

Company (business unit)

Y Y T I
o O o o

@ System Products Co., Ltd Field to be further
, YATL-7OY 7 MGRRY reinforced

%9 simpLISM.INC

Field to be further
reinforced

&% DIT AMERICA, LLC.
O e star et v

Field to be

- e e
DIT V-5 1J0'0-t It akt
. @oé DIT MarketingServices €o. 114, Jungle further

reinforced

&9 DITV-55 I s-taMmaEs
4 DIT Marketing Services Co,Ltd.

Digital Information Technologies Corporation.




Medium-Term Management Plan

Cash Allocation

yV N A
<) [em]

§

e Make pr ive i :
ake proactive |nve§tments for Cash inflow Cash outflow )
growth from the medium/long-term
perspective to work toward Operatingcash | mm |7 3 billion yen
continuous elevation of value. flow Expansion of exiting businesses
= M&A Cutting-edge technologies and
o
expertise
g Generation of synergy
. 7]
e As for shareholder return, we will Generate operating d>J Reinf tof I i
. . . einforcement o
raise the target dividend payout ratio cash flow through = : 3.5 billion yen
. . Sustalnable grOWth Of = R&D business R&D of new technologies
to 50% or hlgher7 Stably prOVIde prOfIt 1 0 E Creation of new businesses and
dividends and comprehensively - o Investment in il
. . . bl I I Io n o human resources Proactive recruitment
consider and discuss increase of | g CHmeztEa) el
dividends. yen Investment in Improvement of working
equipment conditions for employees
Creation of more worthwhile work
_ Funds on hands
e Take into account the market and borrowings Shareholder Contimuous stable dividends
environment, etc. to make judgment return e
higher
concerning acquisition of treasury
stocks.

Digital Information Technologies Corporation.



1 —— Q3 FY6/26 Financial Report
2 —— FY6/26 Business Forecasts
3 — Vision for 2030 and Medium-Term Management Plan

(Excerpt from materials disclosed on August 8, 2025)

4 —— Appendix
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Appendix

Corporate Data

y

Trade name:
Establishment:

Contents of
business:

Location of
head office:

Capital stock:

Fiscal year end:

Number of
employees

Directors:

Group
companies:

) IPX-NIKKEI Mid Small

Digital Information Technologies Corporation
January 4, 2002

Development of business systems, development and verification
of embedded systems, system operation services, sales of in-
house developed software, and system sales business

5F, FORECAST Sakurabashi, 4-5-4 Hacchobori, Chuo-ku,
Tokyo

453,156 thousand yen (As of June 30, 2025)
June 30

1,630 (non-consolidated: 1,319) (As of December 31, 2025)

Satoshi Ichikawa, Representative Director and President

2 other internal directors and 4 outside directors
1 full-time auditor and 2 outside auditors
(As of September 30, 2025)

DIT Marketing Service Co., Ltd., DIT America, LLC.,
simprism inc., System Products Co.,Ltd., Jungle, Inc.

Included in the JPX-Nikkei Mid
and Small Cap Index* for FY2025

* This index is applicable from August 29, 2025, to August 28, 2026.

March 2004: Joined the Company

July 2007: Executive Officer, General Manager, Corporate Planning
Division

July 2010: Executive Officer, General Manager of Business Division

September 2012: Director and Executive Director, General Manager of
Corporate Planning Department and Product
Planning and Development Department

July 2015: Managing Director, General Manager of Business Division

July 2016: Representative Director and Senior Managing Executive
Officer

July 2018: Representative Director and President

Digital Information Technologies Corporation.



Appendix
Domestic and Overseas Development Bases and the Number of Employees

4

Hakodate Branch, DX Business Laboratory (6 employees)
379-32, Kikyo-cho, Hakodate-shi, Hokkaido
(Other: Hokuto Al Satellite)

o > &
DIT America \/
48 employees

East Japan Center (13 employees)
4-6-1 Hayaoka, Miyagino-ku, Sendai-shi, Miyagi

Head Office

(730 employees)
4-5-4, Hatchobori, Chuo-ku, Tokyo
(Other: Hacchobori Satellite Office)

Osaka Office
(225 employees)

1-5-16 Edobori, Nishi-ku, Osaka-shi
(Other: Osaka Development Center)

DIT Marketing Services (62 employees)
2-10-2, 9F, Nihon Seimei Otowa Building, Otowa, Bunkyo-ku, Tokyo

Ehime Office (82 employees) (Other: Yokohama, Kimitsu, Makuhari, Takasaki, Shizuoka Office)

7-1-21, Mibancho, Matsuyama-shi,
Ehime

simpli: inc. mpl
1-13-8, Yoyogi, Shibuya-ku, Tokyo
Kawasaki Office (263 employees) v/ (Other: Tachikawa Office)

plism inc. (105 employees)
1-2-4, Sunago, Kawasaki-ku,

Kawasaki-shi, Kanagawa

JUNGLE, Inc. (8 employees)
2-2-1 Kanda Nishiki-cho, Chiyoda-ku, Tokyo

©GENKOSHA Co./Harunori Noda

System Products Co., Ltd. (88 employees)
4-4-9, Nihonbashi-Hongokucho, Chuo-ku, Tokyo

Digital Information Technologies Corporation.



Appendix

Customer Base

Sales Composition by Industry*

Transport-
Distribution atign Other

2% 2% 1%

Public
service

6%

Embedded

Services
5%

| Communications .
L Manufacturing

B Semiconductors 49%
Y Other Equipment

Financial
business

19%

Communications

* Results for FY6/25

H DIT Group has
approx. 2,900 customer companies

- Major customers include listed companies and
their affiliates in the Software Development
Business and SMEs in the Systems Sales

Business.

B Sales Composition by Industry in the
Software Development Business (left

chart)

* Including information systems subsidiaries,
sales for end users accounted for 80% of total

sales.
Digital Information Technologies Corporation. A



Appendix
Shareholder Composition @

4
1.04% 3457

End of Dec. 2025 -
= Individuals and others

Number of shareholders:

4,552 persons

*The graph is based on number of holdings

Other corporations

= Financial Institutions
= Foreign Investor
= Securities companies

= Treasury stock

Digital Information Technologies Corporation. A



Appendix

Initiatives toward sustainability

. . * Solve social issues by introducing security products (WebARGUS) , products
Addressing social related to the work style reform (xoBlos) and products for paperless business
e Contribute to sustainable society by SO LT operation (DD-CONNECT) .
. L el el VWAWeb ARELS  XOBloS PP-CONNECT
promoting the DX of society in core .
. . C . EnVIronment « Promote in-house shift to paperless administration, and visualize the amount of
businesses and SOIVIng social issues Environmental used electricity and paper.
q n Af conservation « Disclose TCFD initiatives.
by mtroducmg orlglnal products. + Consider collaboration with municipalities in the blue carbon business.
D&l * Improve the ratio of women in managerial positions.

* Recruit and promote capable persons regardless of gender, nationality, etc.

e Set up a Sustainable Committee and

+ Develop a comfortable working environment compatible with diverse workstyles,

engage in activities to achieve the FQ‘ fQ\ r% and create worthwhile work.
e N 0 o vl W Elevation of well- « Enrich employee benefits and encourage health-oriented management.
purpose Of eanChmg people S |IVGS. being » Promote initiatives for hearing the voices of employees.
Social * Invest for elevating human value.

* Improve working conditions of employees.

. * Revitalize regions by creating employment in the countryside.
Relevant SDGs Reg::opalt. » Engage in activities contributing to the region such as volunteering and
e ialization participation in local events (in the district where the headquarters is located) .

IRTOAL KoBLBHE Sz H-TEE
RECAUE HABIS RRLES

* Revise the system for the compensation for executives.
» Make information disclosure transparent and enriched.
* Reinforce the governance of group companies.

Corporate
governance

ERLAHEFO 17 A=bF=2y7T

#8EOCHT BREERLLS

Governance

« Elevate quality by continuously revising BCP.

Risk management » Reinforce measures against cyber risks.

Digital Information Technologies Corporation.



TEL: 03-6311-6532 FAX: 03-6311-6521
E-mail: ir_info@ditgroup.jp

Contact information:
Manabu Enomoto
= IR Division, Corporate Planning Division

B The content of these materials is based on generally accepted economic and social conditions and certain assumptions that we deem
reasonable. However, the content of these materials may change without notice due to changes in the business environment or other factors.

B The information provided in this presentation contains forward-looking statements. These forward-looking statements are based on current
expectations, estimates and assumptions that involve risks. These statements are subject to uncertainties that could cause actual results to
differ materially from those described in these statements.

B Such risks include, but are not limited to, general domestic and international economic conditions, such as general industry and market
conditions, interest rate and currency exchange rate fluctuations.

B We shall not be obligated to update or revise any forward-looking statements contained in this report, even if there is any new information or
future events.

Digital Information Technologies Corporation.



	スライド番号 1
	スライド番号 2
	Q3 FY6/26 Overview of Financial Results
	Q3 FY6/26 Summary of Financial Results
	Q3 FY6/26 Financial Highlights
	Changes in Quarterly Net Sales & Operating Profit
	Changes in Gross Margin / SG&A Expenses / Operating Profit Margin
	Factors behind Changes in Net Sales and Operating Profit (YoY)
	Balance Sheet
	スライド番号 10
	Sales by Business Segment
	Business Segments and Composition of Sales
	Sales by Segment：Business Solutions Unit
	Sales by Segment：Embedded Solutions Unit
	Sales by Segment：Product Solutions Unit
	Sales by Segment：Systems Sales Business
	Topics: Progress in AI Development
	Topics (Progress Since Q2): �Standardization of Quality Assurance Services Through AI Utilization
	Other Topics
	スライド番号 20
	FY6/26 Full-year Business Forecasts
	Key KPIs (Net Sales / Operating Profit / Margin)
	Business Forecasts by Segment
	Shareholder Returns
	スライド番号 25
	Performance Trends
	Purpose in the 2030 Vision: Created a Purpose Poster 
	The Company will continue to pursue its 2030 Vision under the slogan: “Aiming to Break 50, 50, and 50!”
	Medium-to-Long-term Growth Model
	Update of Medium-Term Plan Targets
	Strategy 1: Business Foundation
	Strategy 2: Growth Factors
	Strategy 3: Management Base
	M&A Strategy
	Cash Allocation
	スライド番号 36
	Corporate Data
	Domestic and Overseas Development Bases and the Number of Employees
	Customer Base
	Shareholder Composition
	Initiatives toward sustainability
	スライド番号 42

